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NB : 1) Question No. 1 is compulsory (15 marks.) :
2) Attempt any five more questions from Questlons 2to Questlon 5 Each qumtlon carries
9 marks. The English version of the paper is the correct version.
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1) —4¢* Explain the difference between the practices of PR in Pblic Sector & Private Sector
v with suitable examples. :
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‘cl/ 1) —B : "Twitter’ media can be useful for reaching out to Public Relations officers. Illustrate
your answer.
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th between propaganda publicity and advertising with suitable examples...
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3) Prepare a blueprint for a PR camgzg/n omdlcatlon of AIDS, justify the usage of
different PR tools used.
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4) Design a PR campaign for a celebrity, who is asp{ring to enter Bollywood.
Freae W Teivar=Et qiAwT are AT T AT ardt SEETRi T AT
ST, '

S) Exam#re the reason why internal PR has increased in popularity in the last decade and
. aluate techniques and strategy used to communicate within employees. =
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iscuss the role of the Public Relations in political communication during the elections?
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Mat is employee engagement? Evaluate the role of PR in talent and resource
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8) Prepare an integrated communication plan for ‘Incredible India’, a campaign of Govt. of
India. '
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: Explain the various steps to set up your own PR agency % Q 5
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10) Traditional PR is dead. Do you agree or disagree? Suppor‘c your answer with relevant : (}‘J\
examples.
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\W short notes on any TWO : (FIeaTal algia< &rdT forgr ) :
u &) Media monitoring (dTegw HIREM) "
by Strategic planning in PR (STETHITET &TLUTTCH: AERISE)) m

Aspects of Corporate Communication (FIITE HATETS ")
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